2019 SALES TRAINING

Marketing For You

Vifelity
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Overview

Share how the new sales story
and positioning will manifest
throughout the 2019 marketing
communications calendar

Learn how the new communications pieces will
fully support your sales endeavors
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Sales Support
Lead Gen
Conferences
Public Relations
Website

Social media

Member Campaigns & Clients
Comms



Sales Support




2019
Member
testimonial
video

Vitality members share their stories




The Next >
Getting
Woaorkplace
Health to the
qut

2019 “The Next” Webinar Series

When you level up your health and wellness program, you can achieve
solutions that were previously out of reach. When your employees level
up their health they can achieve things that they never thought possible,
This webinar series will introduce you to fresh game-changing ideas and
evolving information on health-related topics that will keep you and your
employees on a winning track. The webinars are practical and engaging
and are designed to equip corporate leaders, decision makers, brokers
and heaith plans with the knowledge, tools and resources to spark a more
energized, leveled up workforce

FORMAT: SERIES MODERATORS:
45-minute webinars are all moderated Lianne Jacobs,
by the same hosts. Al webinars will Product Analyst, MPH
feature Interesting, practical Insights
with time for Q&A at the end, Tonja Dodd,
Senior Hegith Strategy Anafyst, MPM
"";'/- . ""Nm.'-“‘* Hars Pung, Ireddent SANG Europe
ruary What Can We Lisarrs from the Langest
1130 €57 Study om Behavior Change? L CTONGSA
Or. Jeffrey Plefier, Thomas 0. Dee &
The Next Great Awakening In | Professer of Organizationsl Behavice
May Healthcare: the uwmﬂkmd me’l l:.mm
o i Yl Glitert, CEO Vitalty LSA
[
The Next Level In Changing | 5,0 o L S e atoemia,
Siaad Healthcare: Santa Barbrs
How Can We Hamess Predictive An
- beces ‘“"’-“'ﬂ“ hmu&llhvd.mmn
The Next Generation:
November How WHI Charging Weridiorce TBA
WW Laad 1o Chenges
Workplace Wellows? oo
February 1 do It Next Year: -
20

How can we - MazrUe
etz

Sign up for the February webinar,

Vitality

The Next »
Getting
Workplace

Health to the
Next Level

The Next Level: What Can We Learn from the Largest Stud

on Behavior Change?

Join us for our first webinar of 2019 to analyze and understand the
findings from the largest behavior change study on physical activity and
what the results mean for employers

FEATURING:
Hans Pung Tal Gilbert,
President RAND CEO Vitality
Europe 1 ~ USA
MODERATED BY:

Lianne Jacobs, Product Analyst, MPH
Tonja Dodd, Senior Health Strategy Analyst, MPH

Friday, February 8
11:30t0 12:15CT
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Iy pardot | Pardot: Ad Hoc Emaiils

Viklity On Point Magazine

A Vitality Member's Journey
to0 a Healthier Life »

Get the Most out of Your
Health Fair »

€DC Seasonal Flu
Information for Businesses.
and Employers »

On Wednesday. Nov. 28, Vitality in collaboration with Apple will be releas:
s largest behavior change study on verified physical activity, condu

g the
d by

= unveiled for the first time at 3 special event in London attanded
nior representatives from our

‘The study will
by media, academics, policymakers and
insurance and Vitality partners.

Chief Executive, Discovery Adrian Gore will be joined on stage by senior
executives from Apple and RAND to share how Rewards
combined with Apple Watch technology. resulted in significant improvements in
ctivity levels for half 2 million people across the globe. Nobel Prize-winning
economist, and author of “Nudge", Richard Thaler, and UK Health
Secretary, Matt Hancock will speak and take partin a panel discussion.

of all adult Americans meeting physical activity
e 3 unigue opportunity to incorporate proven
the number of physically active

With less than a quart
‘guidelin
strategies that can significantly incre

employers h

employees.

We invite you to:

ch the event livestream.

full report and
ge

ur special microsite to read the

supporting materials and follow all of the co

Vitality

The Next >
Getting
Workplace

Health to the
Next Level

The Next Level: What Can We Learn from the Largest Study
on Behavior Change?

Join us for our frst webinar of 2018 o analyze and understand the

findings from the largest behavior change study on physical activity and
what the results mean for employers.
FEATURING:
Hans Pung [T TolGiver,
Presicent RAND cEo vaany
Euope ues

v

MODERATED BY:
Lianne Jacobs, Proc

o Heal

Tonja Dodd, Se

Friday, February 8
11:30 10 1215 CT

REGISTER NOW



Pardot: Automated Emails (The Old)

Content
Download

Webinar
Registrant

Conference
Attendees,

Lost Customer
Contacts

Still a Praspect?

Yes
> Workj IIE;::I{A};IIness Email 2:
\Wait 2 Days pWebmar Wait 1 Month Content Digest Wait 1 Month

Email 3:
McKesson Case Study

\~_/_\

Wait 1 Month

!

Email 4:
Baylor Case Study

Email 5:
Plain Text Follow Up

Completed

Wait 1 Week

Contact Form?,

End Journey



Pardot: Automated Emails (The Old)

Vikelity

Real health improvement requires
behavior change.

Successful organizations are built on healthy habits. But making healthy
choices isn't always easy. Quick fixes and fads rarely lead to real health
improvement. At Vitality, we reinforce healthy behavior through data-driven
engagement strategies, powerful behavioral approaches and motivational
incentives. The result s real, lasting change — to enhance employee health,
increase overall productivity and improve your bottom line.

To learn more, watch our recent webinar, “Workplace Wellness: Boom,
Bubble or Bust?”

WATCH WEBINAR

Ready for a wellness program that works? Talk to a Vitality expert >

Vitality Group International Inc., 200 West Monroe Street, Suite 1900, Chicago, IL
60606

You are receiving this email because you expressed interest in Vitality.

Unsubscribe

Vitelity

Vility

WWeliness s  joumey — Iet us be your guide.

Engagement is one thing; change
is another.

Changing behavior through powerful
personal incentives

Behavior change doesn't happen overnight. So how do you know if your
wellness plan is working? With programs that rely on basic point solutions and
flashy apps, you can never be sure. But with Vitality, the results are real — and

measurable.

An evidence-based approach that inspires
heaithy behavior

S ——

T See how Vitality helped one client save $4.7 million in medical costs by using

data-driven engagement strategies to lower medical expenses by as much as

1,238 per person
DOWNLOAD CASE STUDY

Ready for a wellness program that works? Talk to a Vitality expert >
Different motivations for different people
Vitality Group International Inc., 200 West Monroe Street, Suite 1300, Chicago, IL
60606

You are receiving this email because you expressed interest in Vitality.

Unsubscribe

Tanya Dillard <noreply@thevitalitygroup.com> Unsubserive
to me v/

Let's build 5 culture of health together. ;
.

Tell me when you're free to chatl

Best,
Tanya Dillard

864) 3256870
TDilard@ihevitaltyaroup com
Vitality Group International Inc.

200 W. Monroe St, Suite 1900
Chicago, IL 60606

Vitality

Creating a culture of well-being by

making healthy social

Medicine

www.powerofvitality.com

It's easy to get people excited about a new company benefit or offering. Qur
goal is to make sure they stay excited. By leveraging the science of social
engagement, Vitality impacts health at all levels of your organization

Download the case study to see how Vitality's scientifically proven engagement
strategies helped Baylor College of Medicine increase member activities by
980%, leading it to become ane of the healthiest workplaces in America for
three years running.

DOWNLOAD CASE STUDY

Ready for a wellness program that works? Talk to a Vitality expert >

ality Group International Inc., 200 West Monroe Street, Suite 1500, Chicago, IL
60806

You are receiving this email because you expressed interestin Vitality.

Unsubseribe.

Just checking in— did you get the case study we sent over? | thought you might like to get a glimpse at the great things ofher organizations have achieved with Vitalky

Let me know if you'd like to see how we could do something similar for you. We're happy to answer any questions or even nelp you build your business case.

You are receiving this email because you signed up to receive our monthly newsletter at hitps Jfwww vitalityaroup com/ \
Unsubscripe from email communications




Vitality Core Sales Process

BNy T T
/ " Conferences N (’__ 528 Webe >
| Broker Meetings | ebsite
' Direct Prospecting < Contact Us Form > P':::y coilr‘:g
) s — |

ol WI_1 itehawk
© Unqualified <:| : Inside Sales 5
. InFrogress s Process ]

Opportunities



Pardot: Lead Generation (The New)

Awareness
stage

Send Emall
Sedect 2 terrpiate

Emall Open

Select a template
Emall Open
Select a template

o B D0 0 o0 00 m)

Move Into H

Consideration
stage

n Remowe from List

add to Salesforce
a Select a camparn
B Add to List

sena Emal

Send Emall
Sedoct 3 termgiate




Pardot: Lead Generation (The New)

Your Company happy hours may be more important than you think

Socisl Repart

shows hat loneiiness anc socal ok
Cies, reprasentag 300,000 parse

" may b

@ greater pubic haaith hazard than cbasly, Smoking Of GXCRSSNVE 00!
shows thak graater social conn

chion equates 10 3 50 cercant reduced o

of eary doath

Vi the average. ful-tma adull warking an avarage af
com;

NOUrs par woak, you have o INCAeditie 0ppOtUNty 10 IVerage the Dawar af SOCa! NSAWOras wihin your
¥ 10 poslively imoact your employeas’ hadith. s 2 major responsbiity. But you re not sione

a

AL Vitalty, we understand that wellngas program:

L5 SOy ON BXRICSE NG NULTon ¢3n caly QO 50 far. That's why wa've ntantionaly designed an smoloyes
weitross engagamant program that lavaragas socks! Notwork canstn SuCh 25 Workpisce compotitian and andne community, 10 Spark og-temm engagament in hasithy
ctvias

¥ yOu 1@ Curous how Teorks, JosNinsd our xclusie briaf on SO CoMmacieonass D AN Row you can create an ervimnment that halos your peoDe Fea langar

Start seeing real resulis with a program that works.

CONTACT US

fruem b wirats  peue sticrgt




Y SalesLoft Sales Director Driven Lead Generation

AN & Pecple ", Calls @& Email I Activity %# Settings

0 0 0 0 0 0

CALLS EMAILS BOUNCES OFENS CLICKS REPLEES

DAY 1
e ) _ RAND Study A o 0% 0% 0%
i Step 1: Email Hey, I've got something | think you're going to cas the BIG news, -« L ] - -
DAY 2
. Follow Up Phone Call [t}
i @ Step 2: Phone Make a all referencing the RAND L8
DAY 6
e . Apple Watch A o o% 0% 0%
i Step 3: Email Do you have any time ¢ to talk? Hi{ message last week -« & - -~
DaY 7
e . Send Linkedin Message
i Step 4: InMail Follow up about the RAND study and A h case study a 1in the healthcare industry. Ask: How ..
DAY 11
e . Member Story o o% o 0%
i Step 5: Email you can't make it through this video without crying {first_name}], Behind every statistic is a - L J - -




Healthcare Industry Emails, Campaign #1

Edit Template

Name RAND Study

Subject Hey, I've got =g

Arial * 1

* T & & D

{ifirst_name}}

In case you missed the B
world's biggest behavior

After studying more than
program that combines i
increase physical activity
fascinating, so I've includ

T'would love to set up a ti
a difference in the health
intzrested in speaking mg

Best
My first_name}}

Edit Template

Subject Do you have any tim

Arial

* N -
* T e & = ()

Hi {{first_name}},

I sent you a message last weel
combining Vitality incentives wi
and healthy. To follow up, | alsg
healthcare organization that i
program and saw fremendous

I would sfill love to talk about h
some time to discuss in the ne:
availability. Thanks!

Warmiy,
Hihy.firsk_name}}

Edit Template

Mame Member Video

Subject | bet you can't mal

Arial "

@ T o & & ()

{first_name}]}

Behind every stafistic is a sto|
members to hear theirs. The:
changed their lives—helping
become better parents and 54

Check out the video below al
show you how gur program c;
employees.

Best
My first_name}]

Edit Template

Name Last Cutreach

Subject | don't want to seem desperate, but...can we talk?

Arial * N~ # -

# T e & D

1 ~ B

Hey {{first_namej},

I've sent you a few emails already, but | wanted fo reach cut one more time. Do you
have any interest in seffing up a short phone call to discuss how my company can help
you improve the health and wellness of your employees with a program that has been
proven fo work? How does 12 fo 15 percent lower claims* for highly engaged members
sound?

Let me know if you do. If not, no worries. Enjoy the new year!
Sincerely,

[Wame]

& FREVIEW MODE

Hey George,

I've sent you a few emails already, but | wanted to
reach out cne maore time. Do you have any int

n setting up a short phone call to discuss how my
company can help you improve the health and
wellness of your employees with a program that has
been proven to work? How does 12 to 15 percent
ower claims' for highly engaged members scund?
Let me know if you do. If not, no worries. Enjoy the
new yearl

Sincerely,

[Mame]

STATS

® 0% 0% «0%




Conferences




Conference Schedule

JANUARY FEBRUARY

z

1

Global Conference & Exhibition
FEB 11-15, 2019 | ORLANDO

for women

MARCH

SXSW K
2019

HRTRANSFORM

American
Heart
Association.

life is why~

SEPTEMBER

29th Annual

ARTCTSCIENCE

of Health Promotion Conference

&

THE CONFERENCE BOARD

[
ANNUAL CONFERENCE & EXPOSITION

April 10-12 JUNE 23-26 LAS VEGAS

Marriott Marquis
Washington, DC

INSURETECH [l i
] CONNECT @=#
Workforce Strategy 2019
OLIVER
HEROF 19:
WYM A N Thriving Or::'::$nns:

Achieving Well-Being
through Collaboration

September 10-12, 2019
Portland Marriott Downtown
Waterfront, Portland, Oregon
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Conference support

@ powerofvitality

QY

765 views - Liked by d_ferri and bri_gannon

powerofvitality We're at InsureTech Connect this week in
Las Vegas! If you're here, stop by to take a spin on the
Vitality bikes and get a sweet reward after!

R A CHANCE TO

_\X/IN AN APPLE

\TCH SERIES 4!




Printed Collateral

THE

ANTIDOTE

TO INACTIVITY




Public Relations




Jeff Williams

E C ) N O M I C Chief Operating Officer, Apple
FORUM

Forbes
VentureBeat

Digitalinsurance ‘ ' REUTERS
m - The Boston Globe
oney
~«cheddar
FORTUNE

We are really excited today that we ave reinventing the tracitional
Nfe insurance model with our Vitality program. ) is realy about

*'& Bloomberg

CNBC

The New York Eimes
Life Insurance (ffering More

Incentive to Live Longer

BOSTON
BUSINESS JOURNAL

\

REWARD SYSTEM FOR YOUR MEALTH bringing a technalogy-based wellness program and marrying that
- s q with an insurance product.*

- Marianne Harrison on CNBC Power Lunch




2018 media reach compared to 2017

400M
304.13M
A00M 201.3M
-
§ 200m \ 185.25M
i \ .
\ 152.56M
\ .
\
\ 9126
100M
\ 0~ nfm
/ o S082M
2462M .
ATM e GASM wem- 16.48 \usn 2.15M
o . O — F — e~ - .
@ Vitalty G roup | Global News (no releases) (Jan 1, 2018 - Dec 31, 2018) @ Vitalty Group | Global News (no releases) (Jan 1, 2017 - Dec 31, 2017)
GL (0)
7 1S(0) SE (0) ==
N )
P CA (4) NO (0) ee (0
i L GEl1)2PL ()
FR(O) DAD) Kiéo’o HIN (0)
ES (0) ‘IT_(0) TiR/(1) TM (0) JK( C: JP0)
N1 { 0
psio) IR () SEISECND
X DZ (©)
) SA (0] INLG
cuio) ML (©0) S " e
Nt . PM () CV(0). gr (oyeD (0) YE(0) O Gguo
KI (0 oo (0 RO 2 =0 MO =
0) ST(0I cp (o) KE Osc 0 1D (0) NR (0)
PE (0) BR (0) TL(0) PG (0) TV (0)
WS (0) AC (0) “mz () VU (0)
TO (0) PY (0) NA (0) MU () o
AR (0) Za) '
NZ(0)
o

CL(O)



Most common themes in Vitality coverage

company wellness programs

eo |e free cessation tools
redeemable cash accounts

smoking programs and half popular vaping products

cash programs researchers pe rcent

results traditional methods

companies
rates st udy usual care group

cigarettes

traditional cigarettes

groups

fewer cigarettes American Vaping Association

What will next year look like? ..



Website & Social Media




itali VitalityUSA - 3d Vitality @PowerOfVitality - 20t
[y x-“al ltyr:JSA I Y ‘d <b'm = . Vitality's focus for 2019 is to help all our
ilzlity itality has selected a best-in-class partner, members "level up”and be the very best

b pongc ,;0 d_ellve: ‘a"solutf; that marr:gs they can be, in all areas of their lives.
eir expfar Ise in nutrition with our expertise What's your focus for this year?
in behavioral science. Learn more about

how we work together bit.ly/2GyKDv DY 12 Q4

Vitality @PowerOfVitality - 3d
Did you know about 25% of people abandon
their resolutions within 7 days? Here's how

Vitality can help you avoid being a part of
that statistic. #VitalityBlog bit.ly/2TtE

Vitality USA @VitalityUSA - 6d

Vifality After the ball drops and the champagne
fizzles, we start to think about the year
ahead. Here are a few things to keep in

mind when:mapping out yous Vitality @PowerOfVitality - 6d
= PRSI ° BILV2TIB @ Alright, let's hear it - what are your New
Year's Resolutions? (g
Focus on self care 36%
Save money 12%
Travel more 8%

Eat healthier 44%

Twitter Twitter
@VitalityUSA @PowerOfVitality



Vitality Group Inc.

A More Healthy, Active World

Leading global insurers are taking on ir

& Like =] comment

Vitality Group Inc.

Linkedln

255 5,624 20

0 Promotions Edit Profile
Vitality Group

The officlal Instagram account of Vitality Group USA. Healthy is hard,
lity is here to help.
wwwvitalitygroup.com/VitalityAppleStudy/

Chicago, lllinois

global pe

are physically

MY HEALTH NOT JUST MY

Instagram

@ vitalit
day

2019 is the year to "level up" and tackle what we
didn't in 2018. What are you planning to do this year
that you haven't done before?

2 Comments -

() Comment /> Share

© o @
Jennifer Morsey Drink more watero 2
Like - Reply - Message - 19n

Michele Mykytuk Healthier eating habits
Like - Reply - Message - 18h

f Vitality
Saturday at 2:00 PM + @

Did you know about 25% of people abandon their
resolutions within 7 days?

Here's how Vitality can help you avoid being a part of
that statistic. #VitalityBlog https://bit.ly/2TtBSGn

Facebook



Linked [T}
pulse

[WLinkedIn

Interested in reading more about how even company's can
keep those New Year's Resolutions? Here's what Vitality CEO

If your company made New Year's Tal Gilbert has to say about it.
resomt"?ns like a behavioral Check out the first LinkedIn Pulse blog from Vitality CEO, Tal
economist, what would they be? Gilbert, that tasks us see what different results we'd see in
IRUTIT the health of a company's people if it was linked to
—— i managerial compensation. #NewYearResolutions
" Z;‘QGE:“: v: Faliowing 1;| 5 1}5;1 1 \;\ 1
O 1 article - B -

Welcome to LinkedIn, Tal Gilbert! Follow the CEO of Vitality
for insights on behavior change and investing in health
workplaces

Watching people make (and then break) New Year's resolutions is a wonderful way to

observe behavioral economics in action. In early Janvary, we're all confident that this will

be the year —when those new gym memberships, organic food box subscriptions, wearable

devices, and Peloton bikes will transform our lives for the better. Yet. inevitably, come

Vitally US CEO Tal Gilbert takes a look at #NewYearResolutions
and how to apply them to our working lives.

February, our aspirations are sabotaged by the cognitive flaws that behavioral economists

have identified so well.



Member Campaigns
& Client Communications




NEWSFEED

“The only limits to the possibilities in your life tomorrow are the buts you
use today.” Les Brown, American motivational speaker

Every month in Vitality calendar the
Health FYl addresses meaningful
topics that relate to members on

multiple levels.

onsider the possibiliies in your fife tomorow and resolve to be the person you want to be in
1

“You can’t be afraid to fail. It's the only way you succeed - you're not gonna
succeed all the time, and | know that.” LeBron James, NBA Basketball player

. The first Health FYl was in October 2011.
As you work to achieve your geals, leam from whatever selbacks you may have had and The January 2019 event will be the 88 Health FYI
move forward with more delermination to achieve them with the knovdedge of your ' ry B ' ~
experiences. . In 09/2014, we automated the points process and introduced archived events.
. Members access each live and archive event from the Health FYI page on POV.
[ %, . Each Health FYI remains available for viewing for three months after the live event.
. The most popular Health FYls are those in which we invite actual Vitality members
to share their personal stories of transformation.
Rest and recover.

Rest days are important when doing regular high-intensity exercise_ If you're starfing a new i DIY: Positively proactive with prevention. Mov.11- Dec. 13

Power of Vitality Newsfeed
2019 Health FYI & DIY

(=)



Wklity On Point Magazine

A Vitality Member’s Journey
to a Healthier Life »

World's Biggest Study on Physical Activity

Get the Most out of Your
Health Fair »

uring our membe
ty from App

CDC Seasonal Flu
Information for Businesses
and Employers »

Last call!

N

Vitality In Step Vitality On Point 2/



Vitality Weekly Round Up,
Blogs & Sales Microsite




Vitality

A Step in Time Saves Nine

Weekly Roundup

VITALITY IN THE NEWS

Bloomberg
Businessweek

Vitality Weekly Roundup Vitality Blogs

\\
%

Microsite






